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¢ Noticec¢

The information presented in this document is highly sensitive and confidential and is to be used by authorized
parties for the purpose of determining a preliminary indication of interest in Green Basgs] 1t R®X 6 a DNB §
hl &8 AGOE& & NJ a& i K She regipiebflofyiiée ®idsibess Plan agrees by its receipt not to reproduce,
duplicate, or reveal, in whole or in part, information presented herein without the written permission of the
Company.

The information contained in the Business Plan was provigetthe Company and other sources. It has been
reviewed, approved, and released by the Company, who assumes responsibility for its contents. Estimates and
projections contained herein have been prepared by the management of the Company, involve significant
elements of subjective judgment and analysis, and are based on certain assumptions. Actual results may vary
from estimates and projections and these variations may be material.

No representation or warranty, expressed or implied, is made as to the agcoracompleteness of the
information contained in this overview, and nothing contained herein is, or shall be relied upon as, a promise
or representation, whether as to the past or the future. The Business Plan does not purport to contain all of
the information that may be required to fully evaluate the Company for a potential business relationship, and
any recipient thereof should conduct its own independent analysis and due diligence process.

THIS PRESENTATION IS FOR INFORMATION PURPOSES ONLY ANIDNSESMTE AN OFFER TO SELL
OR SOLICITATION OF AN OFFER TO BUY ANY SECURITY.

For additional information, contact:

Green OasisoodsLtd.
1090 Homer Street, Suite 300
VancouverBC ¥B 2V9
Tel: 50) 686-4047
Website:greenoasisfoods.com
Email: info@greenoasisfoods.com

This Business Plan was prepared by:

™ CONCORD
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Concord Business Development Inc.
500666 Burrard Street
Vancouver, BC V6C 3P6 Canada
Tel: (604) 682556 Fax: (604) 68B758
Website: www.concordbusiness.com
Emal: info@concordbusiness.com
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Agriculture is our wisest pursuit , because
it will in the end contribute most to real
wealth, good morals, and happiness. 0

- Thomas Jefferson
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BUSINESS PLAN HIGBHITS

Nameof Company Green Oasis Foodisd.

Green Oasis raises premium organic greens, herbs, spices, medicinal botanicals
seafood in a statef-the-art aquaponics farm. The b&ecure, fully enclosed farms

Business f 42 Ay GS3INIGS LINRPOS&daaAy3a FyR LI O =
company markets aigh-quality organic fertilizer which is a bgyroduct of the
operation.

Each pilot farm contains 2atres of crop area divided into 4 owner operated Verti
Owner-Operators Farming Bays that, in total, will yield the equivalent of 21.6 acres of traditional
agricultural land.

Food service (restaurant) wholesalers, retail grocery stores, produce whokesaler
TargetMarket nutraceuticals suppliers, medical & cosmetics industries and the organic farming
community.

The global organic food & beverage market is forecast to reach USD $320.5 bhilli
2025, with a CAGR of 16% from 20The global aquaculture markes éstimated to
reachCAD$299.3billion by 202.2 The global botanical extracts markstprojected
to reach CAD $8.05 billion by 2022, at a CAGRodf@m 2017,

Market Size

Green Oasis has developed a unigu§ dzI LI2y A Oa (SOKy2f 23¢
Environment Vertical Aquaponics Syst&(CEVAS)), utilizing the latest proven
Differentiators technology in control, automation, measurement and analytical functions. Moreo
just one acre of a Green Oasis Farm can prodpd® U5x the produce of one acre ¢
traditional organic farmutilizing 95% less water per kilogram of produce.

FundsRequired Phase 1: $5,500,000for the construction and setup of the Pilot Plant

Year 1: 8,146,999 Year: $3,554,349 Years 3:$067,610

RevenueProjections y .. 4. 6702343 Year 5: $0.478,530

TOTAL REVENUES ANPERATING INCOME
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! Markets and Markets, 2017: https://www.marketsandmarkets.com/Markstports/smartagriculturemarket239736790.html
2Technavio, 20L&ttps://www.technavio.com/report/globalaquaculturemarket-analysisshare2018
3 Markets & Markets 2018: https://www.marketsandmarkets.com/PressReleases/botaniediacts.asp
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1. Executive Summary
1.1. COMPANY DESCRIPTION

Green Oasis Foodsli R®X 0 a DEGSY HhNIak GESL GRNVAI Y@aSYyYof SR | GSI
botanists, scientists, engineers, biologists, oceanographers, managarketers and technologists to
RSOSt 2L + LINBLINARSGINE Fljdzr LY A O @ S-bifiha-adth dosedF | NI A y -

environment farms synergistically combine hydroponics (plants grown in water) with aquaculture (fish
farming.) This new farming pectce is referred to as aquaponics and is 100% organic.

Green Oasis has designed a farm management and diagnostics system titled: Closed Environment Vertical
Aquaponics Systeo ¢/ 9% 0 { GKI G O2YoAySa aO0ASYyOS I vigencda SOKy 2 f
0a! L0 YR al OKAYyS [ S| Nifatuyad fEarming 2enviOmdent. (GBeenl Oasis dzLJS NJA
aquaponics farms are closed environment facilities, with three initial 5,600 square metre (1.5 acres)
facilities to be built irChilliwack Kelowna and Ytoria.

On an annual basis, each of these farms will produce 66 metric tonnes of 100% organic Rainbow trout and
Arctic Char in 40 rearing tanks, 326 metric tonnes of various organic leafy greens igetinie vertical
farming bays, and over 90 tonnes luifjh value vermicompost that can be used to revitalize depleted
traditional farm land. Because they are closed environment facilities, GOF farms can be built virtually
anywhere in the world, relatively irrespective of climate and geography.

Following theconstruction of the Green Oasis pifairms construction of fullscale commercial farms on
a 6-acre enclosed footprint will commence within Canada and abroad.

Eachvertical farmingbay focuses on the year around food production of organic leafy gredgtisn a
controlled growing environment. Structured with a stable revenue and expense platfdrile,operating

in a growing industry with measurable environmental and socially positive impact, allows for a safe
investment with a healthy ROI. A 50% ownd@pshterest has been made available in ea@rtical Farming

Bay TheseVertical Farming Bayprovide an attractive means of utilizing the entrepreneurial immigration
programs for foreign business persons looking to establish permanent residence for theswaed their
families within Canadasreen Oasis will operate the fish farming operation on a corporate basis.

1.2. MISSION

Themission of Green Oasis Foodss to be at the
forefront of the emerging shift toward sustainable,
chemical and pollutantfree production ofnealthier
and measurably more nutrient dense food.

1 | GREEWMASIFOODBUSINESEAN
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From Seed
to Table

1.3. VISION AND VALUES

The Green Oasis vision is to use the most advanced food production systems to contribute to resolving
the crisis of food insecurity and climate change in Canada and abroad. Two primary values that Green
Oasis is guided by are:

W e¢KFEG GKS /[ 2 Yeadkriguie @arepl&cihd INding methods of food production with
more efficient and environmentally sustainable food production.
W That all families deserve access to affordable, pure, untainted and nutritionally superior food.

Green Oasis Foodsill continue to provide affordable, wholesome food to those wanting to feed their
families clean and healthy food produced locally in an environmentally sustainable manner.

1.4. THE FUTURE IS IN SMIAAGRICULTURE

Agriculture is often wrongly categorized atow-tech sector. However, smart farms involve technology
driven information analysis of data acquired from the fields, and the application of inputs according to
data analysis for optimal crop production. Smart farms help improve quality of food andigecfarm
yields with its high technology.

Moreover, sophisticated hydroponics technologies are facilitating the growth of the global aquaculture
industry, with market growth estimated to reach $2.3billion by 2022* The smart agriculture market is
expected to grow from CAD $10.08llion in 208 to CAD 18 billion by 2023, at a CAGR of 22.88tween

2018 and 203.°

4 Technavio, 201:thttps://www.technavio.com/report/globalaquaculturemarketanalysisshare2018
5 Markets and Markets, 2@t https://www.marketsandmarkets.com/PressReleases/srragticulture.asp

GREENMASIFOODBUSINESHEAN | 2
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1.5. ORGANIC FOOD MARKHZE

According to &Zion MarketResearch reporthe global organic food market anticipated to reach 431.4
billion by 2024 Growth in the market can be attributed to growing health concerns among consumers
and increasing awareness regarding health benefits of organic fod@ianada, the total organic market

is an estimated $5.4 billion, up from $3.5 billion2012!

Consumeraround the worldare becoming increasingly health conscious, which has resulted in a change
in their tastes and preferences. A growing number of consumers are moving towards consumption of
organic food in place of conventional food, tvoid adverse health effects caused by chemical
preservatives or genetically modified ingredients present in inorganic food. Moreover, the increasing
popularity of organic products has significantly expanded the availability of organic food across the glob
With organic foodincreasinglyaccessiblethe global organic food market is expected to witness
remarkable growthin the years to comeAdditionalfactors driving organic food sales across the globe
include increasing income levels, improving standafdiving, and government initiatives aimed at
encouraging widespread adoption of organic products.

1.6. BOTANICAL EXTRACTARKET SIZE

The global botanical market ixgected to reachiCAD$8.05

billion by 2022, supported by a CAGR of ®.@luring the
forecast period of 2017 to 2022.Growing awareness of
health and wellnessas well asthe trend towards natural
health productsexpedite the adoption of botanical extracts

Moreover, strict regulations regarding inclusion of synthe:
flavours, growing population in developing countries
discovering the health benefits of botanicals, increase
demand for convenience foods, and growing demand
botanical extracts in herbal medicinal and cosmeti
products are the key market drivers which will supporé tt
industry growth in the forecast period. Botanical extracts a
usedin a wide range of industries.

These industries include food, beverages, cosmetics, .
pharmaceuticals.

6 Zion Market Researgl2018: https://www.zionmarketresearch.com/sample/organfood-beveragesmarket
7 Organic Trade Association, 2017: https://ota.com/sites/default/files/Canadian%g@%20Market%20Report%202017%20teaser.pdf
8 Markets & Markets, 201&ittps://www.marketsandmarkets.com/PressReleases/botaniediacts.asp

3 | GREEMASIFOODBUSINESH.AN
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1.7. GOVERNMENT MANDATESD ALIGNMENT OF NTHEGIES

Green Oasis has set a &ajory that is led, supported and facilitated by all levels of government. The
Canadian government has come to many of the same conclusions that Green Oasis has regarding the need
for massive changes to how agribusiness is conducted in Canada. Mosstzigae also made the same
conclusions when measuring and analyzing the harm to the environment and the consumer as a result of
the current food production regimes.

Green Oasis Footisis sculpted a path forward that readily and efficiently takes adwgatd the agendas

and opportunities the government has provided to create solutions to address the many identified
problems caused by traditional farming methods. Working with government scientists, program
facilitators and industry experts allow Green @a® maximize its abilities with significantly reduced
investment and operating costs. Ample resources have been dedicated by various levels of government
toward resolving the same problems th@reen Oasis Foogsovides solutions to.

1.7.1. The Federal Govement
The Federal Government has taken very aggressive steps forward to fund and facilitate:

I ANRA Odzt GdzNB FyR ! ljdzlt Odzft G dzNS AYyRdzZAGNRASAQ | R2LIGA
Revitalization of the local food production sector;

Creating efficiencies in the production and distribution of safe foods;

WSRdAzOAY 3 | ANX Odzf G dzZNB Q& OIF Nb2y F220LINAYGT

Eliminating chemical polluting;

Expanding export markets;

Securing against climate ainge;

Attaining food security and food sovereignty;

Creating job growth;

Economic immigration.

ST

1.7.2. The Provincial Government

Provincial governments, in addition to program alignment with most of the Federal Programs listed above,
also contribute the followig specific programs that will aid Green Oasis:

W Education and Training for revitalized Agnd Aquafood production sectors;
W Provincial Nominee Programs;
W Regional Economic Stimulation.

1.7.3. The Local Government

The local government also contributes teetabove listed programs, and offers situational incentives for
the industry to join their communities:

W Increasing the local tax base;
W Increasing local economic activity.

GREENMASIFOODBUSINESHEAN | 4
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All levels of governmental support, while not critical, will help Green Oasisaatsethe introduction of
advanced farming techniques and technologies into the industry, open markets@&products and
LINE GARS SEOStfSyid 2LIRNIdzyAGASa (2 (GK2&S &dzLJLJ2 NI A

Green Qasisis, In part by design, a response to
government recognition of and support for the need
for immmediate and impactful solutions.

1.8. VALUE PROPOSITION

1.8.1. Sustainability

Green Oasis Foods is at the forefront of the emerging shift toward sustainable ofgaaiscthat are free
from pesticides and antibiotics, and never grown using chemical fertilizers. The Company is committed to
the pollutantfree production of food that is healthier and measurably more nutrient dense.

1.8.2. Water Management

Over 70% of the plaieQ&a FTNBaK ¢ (G SNJ & dzLILat the cirrént rat&ldf populatod I I NA C
IANRPGUKET AG A& AYLISNY GAQGS F2N GKS AyRdzAGNE (2 OKlYy
CEVAR 6 W/ 2y (iNRBf f SR 9y @A NP \SYseyT fatnShahageiiertt sydtelindalhick? y A O a
carefully manages key variables within the-becure fully enclosed ecosystem, has already exhibited a
dramatic solution to the global shortage of fresh water:

' OAAT |/ AOEO®5% s OnalrpesEl I OO~
kilogram of food growand harvest produce compared
to traditional farming.

1.8.3. Air Filtration
wdza i a ¢AGK GKS [/ 2YLIl yeQa gl GSNE AN GKIG fSI@gSa
G2 DNBSY hlaraQ adl &sSem2¥ (KS FNI 1!/ FAELGNI GAZ2Y

The Green Oasis Fodeilot Facility HVAC systems have been designed in collaboration with AME Group
with biosecurity in mind. The facility is separated into various zones to carefully control the environment
of each crop production bay, fish farm, wormeries, office and othpaces, each with its own
temperature, humidity, air exchange, odor control, and noise level requirements.

9 GlobalAgriculture.org, 2019: https://www.globalagriculture.org/reptopics/water.html
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1.9. FINANCING SOUGHT

For the purposes of this business plan, the Company is seeking to raise $15,500,000 for each of the Pilot
Farmsto be constructedn Victoria, Chilliwack, and Kelowriritish Columbia

1.10. USE OF PROCEEDS

- G o &P o Eau $2,722,328
= Plant Growing rocessing Equipment $506,549
Biosecurity
ntingen
= Contingency $8,841,110 $2,110,021
= Fish Farm Equipment
m Construction
$1,319,992
1.11. REVENUE PROJECTIONS
Revenue Summary
Year 1 Year 2 Year 3 Year 4 Year 5
Total Revenues $ 8,146,999 $ 8,554,349 $ 9,067,610 $ 9,702,343 $ 10,478,530
Total GOGS $ 4483060 $ 4707213 $ 4895501 $ 4993412 $ 5,043,346
Operating Expenses $ 1456311 $ 1484402 $ 1509375 $ 1526081 $ 1,538,545
Operating Income $ 2,207,628 $ 2,362,734 $ 2,662,734 $ 3,182,850 $ 3,896,639
1.12. PROFITABILITY ANDIRO
Profitability and ROl
Year 1 Year 2 Year 3 Year 4 Year 5
Revenue $ 8146999 $ 8554349 $ 9067610 $ 9702343 $ 10,478,530
GrossMargin $ 3663939 $ 3847136 $ 4172109 $ 4708931 $ 5435,185
GrossMargin (%) 45% 45% 46% 49% 52%
Net Income $ 1,083,823 $ 1,207,908 $ 1,447,907 $ 1,864,000 $ 2,435,032
Net Profit Margin (%9 13% 14% 16% 19% 23%
Initial Invesment $ 8,000,000
5-Year ROI 14% 15% 18% 23% 30%
5-YEAR ROl
30%
) 23%
14% 15% iA)
YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5

GREENMASIFOODBUSINESHEAN |
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2. Company Overview

2.1. GREEN OASHBLOT ANCOMMERCIAEARMS

Green Oasis Fooddd. is a corporation formed under the laws of Canada. Its primary research facility is
maintained on Vancouver Island, British Colum@i@Hs constructing what will be the first in a series of
controlled environment vertical aquaponics food producti@ailities. With the intent to expand these
operations worldwide, Green Oasis has begun the building permit procesbkrés Pilot Farmsto be
located inVictoria, Chilliwack and Kelownahereafter GOFwill focus on the construction and setup of a
series of commercial complexes located in the following locations:

2.1.1. Pilot Farms

W Chilliwack
2019

W Kelowna
2020

BRITISH
COLUMBIA

W Victoria
2021

2.1.2. Commercial Farms

Vancouver, British Columbia
Calgary, Alberta

Winnipeg,Manitoba

T T =T

Toronto, Ontario

GREENMASIFOODBUSINESHEAN | 8



&

Green Oasis Foods

Reinven ting Agriculture

The principle business @reen Oasis Foods the production, processing, packaging, marketing and
distribution of the best quality greens, herbs and spices, medicinal plants, vegetables, fish and soll
FY@8KSNB® ¢KS [/ 2 YL} ye QR agiNBingss antridpenedrsitddinin®dadeatigt. G 2 S
new Green Oasis Production facilities, with each facility expanding production ability and capacity.

Green Oasis Foodsfers agribusiness entrepreneurs a unigue opportunity to hold ownership (G
Vertical Farming Bdg one of the most advanced, efficient, sustainable, cliraisof and profitable food
production systems in the world. Each complex has been designed to house multiple individually owned
GreenOasisVertical Farming Bay Each of ta bays work as individual modules which combine to create

a much larger whole: ThéreenOasisClosedEnvironment Vertical AquaporsiSystemM (ICEVAY'D ¢ 0
The CEVAS' Farm Management Systeis the heart and engine of each complex, providing the overall
system the capacity to produce the economy of scale required to fulfill unmet market demands.

2.2. CORPORATE DATA

GREENDASISCORPORATEATA

Nameof Incorporation Green Oasis Foodid.
Dateof Incorporation August 28, 2017

960 Furber Road

Addressof Incorporation Victoria, BC VOB 2T5

Businesperations Suite 300 103 Homer Street
Address Vancouver, BC V6B 2W9

NAICSCode 112510¢ Aquaculture
Telephone (604) 7887777
Website greenoasisfoods.com
CTO SteveMcArthur
LegalCounsel Darcy L. Wray, Affinity Law Group
Accounting AMC Accounting

Directors& Officers Steve McArthur

9 | GREEMASIFOODBUSINESH.AN
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2.3. FOUNDERS AND MANAGENT

SteveMcArthur | ChiefTechnicaDfficerandDirector
= As founder of Garden City Aquaponics, Steve is exceptionally experienced
with aquaponic design, dap-day operations, and has dedicated himself to

the future of farming through this technology. Wanki with several well
recognized engineering firms that have experience and expertise in
aquaponics design and operations, Steve holds a lead position in facility
design for GreenOasis. Steve has valuable experience in mechanical
engineering, physics, corafer science and statisticand is currently working
toward a degree in engineeringle attended aquaponic training with Nelson

& Pade, NOA Fisheries, Greenfin Aquaponic Farms, You Grow Food, Devon
Nurseries, and Mason St Farms. Steve investigates anegrates
technologies intoGreen Oasis facility design and is constantly looking to
improve workflow, efficiencies and profitability.

Marc LaBergeB. Sc.| AquaponicsSpecialisConsultant

Marc LaBerge is a world pioneer in commercial aquapof@gsing who
RSAAIYSRI odzZAfd FyYyR 2LISNIGSR GKS g2NIF
and lettuce aquaponics farm for more than 10 years atRjathedesMonts

in Québec, Canada. He is the foundefo (®uadrici &aeadsSYX GKA
maximizes profitability for closelbop fish farms. Marc is responsible for the

plans and design of a 326nne trout fish farm in China, the largest closed

loop fish farm in the worldMarc is also a director for the Orgariquaculture

Producers Association (OAPA}her contracts included: Mirabel Laitue

(HydroNov Inc.), Grand Council of the Cree, Hy@uwébec, McGill University,

the Laurentides School Commission, and several fish farms.

Rob is an accomplished marketing and advertising professional with over 30

years of world class branding and advertising accomplishments in the
Canadian and International marketplace. While President of DDB Canada
(owned by Omnicom), Rob presideden\a team of over 500 practitioners of

advertising, design, media and other specialist creative disciplines that
resultedinamutRS O RS NHzy 2F avz2ad g6k NRSR |3
8SIFNE GKFIG KIFa ySOSNI 6SSy YIUwWKSR Ay i

Rob has a Bachelor of Commerce Degree (Double Major: Marketing and
Economics) from the University of British Columbia and while attending UBC
worked full time as a tatkhow producer and broadcaster for the Jim Pattison
Group. Following his graduatid®ob joined Palmer Jarvis Advertising (now DDB Canada) and for over 25
years worked closely with Canadian Advertising Icon Frank Palmer (Chairman) serving as President of all
DDB Canada operations.

GREENMASIFOODBUSINESHEAN | 10
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Jason Ding Controller

A Bachelor of Busine$BBA) Graduate of Simon Fraser University, Mr. Jason
Ding has been accredited with both a CPA (Chartered Professional
Accountant) and CGA (Certified General Accountant) Canadian certifications.
Mr. Ding has thrived in fast paced industries with over 13 yed handson
financial and accounting management positions in a wide range of industries
including Construction, Helicopters, Retail, Trucking and Software for both
private and publicly traded companies.

Jason Ding has a keen sense of how importantatsbei costs are to a
production operation such as Green Oasis Foods, and will be a key
management contributor from the beginning.

Steve Maxwell| Advisor

{0S03S KIFa 205N mp &SIFENBEQ SELISNASYOS A
construction project maagement. He has assisted or headed the review of

over 200 operating companies and has held several executive management
positions focusing on: corporate finance, business development and
operations management. For the past 10 years, Mr. Maxwell has been
involved in the aquaponicgarming industry, from R&D to the setup of
O2YYSNODALFE 2LISNFGA2y&ad aNW alEgStfQa o
creating wealth while building healthy communities continues to assist Green
htaia Ay YSSOiAy3a ddknSssion.2HSLSkiehsive Globd@ A 3 A 2 Y
contacts have been instrumental in assuriB@Fhas the talent and resources

required to move forward aggressively.

2.4. VERTICAL FARMING BMXNAGEMENT

A Vertical Farming Baylanager(Class A) and a production assistant (€Bgwill be assigned to each
Vertical Farming Bagnd will work in partnership with the Green Oasis Facility Management Team. With
the support of the Green Oasis Facility Management Team, ¥actical Farming Balylanager will
oversee the employees desigted to their assigned/ertical Farming Bagnd will handle the food
production duties required for each bay.

2.4.1. Management Rampp and Consulting

Additional executive management positions will be filledz8Fbecomes closer to operations. Working
with the most recognized and experienced engineering firms and consultants in commercial aquaponics,
the executive management team is focusing on engimggrefinement in preparation for construction.

Green Oasis has taken the advice of the Aquaponics Advisory Council to ensure the facility design and
standard operating procedures fulfil the requirements of the Certified Naturally Grown (CNG) program.
This program regulates building materials and best practices, outlines procedures for daily and weekly
tasks, and introduces a communibased inspection system to ensure transparency and adherence.

11 | GREEMASIFOODBUSINESEAN
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2.5. STRATEGIC ALLIANCES

The executive management team urrently working closely on the engineering and construction
preparations in partnership with the following engineering firms:

F/@.R\ 2 PENTAIR A T
SOL U T I 0 N 5 AQUATIC ECO-SYSTEMS® o

FOOD + OR

: b .
(©) somimiecomazicnmie (& 11 AQUAPONICS INC.

A ME

CONFIRMED ‘
ﬂ;xurommom @ ¢ ﬁsmeLoIABymiTy

SYSTEMS INC

TERRA
UNIVERSAL

Critical Environment Solutions
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3. Green Oasis Business Model

Green Oasis will be employing a highly effective strategic financing model promoting rapid expansion
without incurring large debt. This will facilitate the Company in gaining a strong foothold in the
marketplace before the eventual adoption of tOFMode by other producers.

The Green OasBlosedEnvironment Vertical AquaporsiSysteniMo o/ F% 10{ 6Aff f SIR (GKS |
industry toward greater efficiency, sustainability and profitability. Due to its vast size and the innovative
solutions employed pGreenQasis, it is unlikely that these complexes will be successfully replicated for

several years.

3.1. ORGANIZATION CHART

CORPORATE
FINANCE

REAL ESTATE @ STRATEGIC
DEVELOPMENT \M ANALYSIS

OPERATIONS ENGINEERING

BRAND, MARKETING &
DISTRIBUTION

PRODUCTION PRODUCT & ORGANIC
BAYS SALES DEVELOPMENT OVERSIGHT

LICENSING MARKETING RESEARCH &
AGREEMENTS EVENTS DEVELOPMENT

INDEPENDENT SOCIAL FACILITY
FACILITIES MEDIA CONSTRUCTION

OUTREACH
PROGRAMS

GREENMASIFOODBUSINESHEAN | 14
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3.2. OPERATIONS

3.2.1. Production Workflow

The Green Oasis workflow is separated itiiree sections:fish farm production, crop production and
organicvermicompostat all GOF farms.

Fish Productiory Raised from incubated eggs, Green Oasis fish live in the facility's
YdZNESNE F2NJ 0KNBS Y2ydKao !'dG GKS WFAy3aASN
transferred into their first of three rearing tanks for an additional 9 months. The

transfers allow the §h to move into bigger tanks as they grow. Once grown to a

weight of approximately 1.1kg, they are introduced to a specially designed tank to

purge them for one week before they are harvested, processed, packaged and
distributed.66 metric tonnes of rainbw trout are produced annually.

Crop Production |Green Oasis plants start from organic seeds. The Company grows
them under Photobio LEDs for either 10, 21, or 42 days, depending on the crop. GOF
seeds the rafts with an automated machine, which also sttekseeds to begin their
germination. After spending their time floating on water in a carefully monitored
growing environment, a Raft Retrieval system brings the rafts to a harvesting and
packaging system to prepare the greens for shippB&6 metric taxnes of leafy
greens, microgreens and herbs are produced annually.

Organic Vermicompost Dh CQ& 2NHI yAO @SNX¥AO2YLI2al Aa
production systems. All the silage and roots from the plants, the fish viscera and
mortalities are composted in a hotbin composter for 5 days, then transferred to flow
through wormeries (for 12 weekslhe vermicomposters harvest a thin layer of worm
castings, which is conveyored to a bagging area for packaB#tgreen 90110

metric tonnes of highquality probiotic, effective microorganism dense,
micronutrient and mineral rich soil amendment are produdennually.

3.2.2. Operational Risks

Green Oasis has designed the CEVpa®duction system to be hardened against potential risks from the
ground up. These include onsite purification of all inputs, trigldundancy monitoring sensors of dozens

of environmentd parameters, backup systems for critical infrastructure, a robustsbmurity regime,

24/7 onsite supervision and inspection of all systems, a dedicated training program for all employees and
onsite manned security.

3.2.3. Goverment Regulations

Green Oasis has designed its systedarslities and operational protocols to meet or exceed the multitude

of national and provincial government regulations governing its activities. Under the diredtidealth

Canada, the Canadian Food Inspection AgancyAgriculture and AgFoods Canada, these include The

Food and Drug Act, the Safe Food for Canadians Act, the Fish Inspection Act, the Canadian Agriculture
Products Act and the Canadian Packaging and Labelling Act.

15 | GREEMASIFOODBUSINESEAN
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3.2.4. Supply Chains

The Green Oasis CESAfood production system has been designed to be asséffcient from external

inputs as possible, with the exception of some packaging, power and other materials required for system
maintenance. In instances wher@OFdoes require external inputs, ¢h Company maintains high
inventories of stock to accommodate any supply issues. Additionally, as part wbtimal procurement
process,Green Oasis conducts quarterly reviews of all suppliers and their competition to assure
competitive pricing and servigg which would enable alternative sourcing should such be necessary.

3.2.5. Quality Control
Under the direction of Health Canad&reen Oasis is currently reviewing its protocols to ensure
compliance folSO 9001 certification

“‘\zati on f
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'\
@
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9001

\nternatiy
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3.3. RESEARCH ANODEVELOPMENT

GOF is a strong supporter and cluster member of Enterprise Machine Intelligence and Learning Initiative
6d9alL[Ldé vedacfar]fINPF ALY IO2YLI y& KSIF RIljdzE NISNBSR Ay 2AYy
industrial strengths in agriculture aradtificial intelligence and machine learning. The union of these two
Canadian assets is what elevates EMILI from a cluster proposal to a supercluster initiative of the Federal

and Provincial Governments. The creation of the Green Oasis @&dS operathg system could not

aLSk1 Y2NB RANBOGfe&e G2 GKS 1S& 202SO0AQGS 2F 9all[l
agriculture and to develop the most advanced agricultural economy in the world.

Green Oasi€EVAY system allows all farm operatisrto conductadvanced research into innovations

and advancements in biscience, production efficiency, environmental sustainability, profitability and
OFND2Yy NBRAZOUOUA2YS 6A0GK (GKS AyuaSyidiazy 2F YIdyillAyA
enclosedVertical Farming Bayallow for the versatility to continue to refine processes and customize
environments. This results in optimum growing regimes, thus allo@i@gplants and fish to perform at

their maximum production abilities.

W Green Oasi will be engaging with research incentives such as SR&ED, as well as Agricultural
development and sustainability grants to make the research most cost effective.

W GOFis currently and will continue to work with multiple universities and greetean and agri
tech companies on the continuing research and development on gbort data collection, the
Green Oasis agquaponifaamingsystem, independent technologies and systems review.

GREENMASIFOODBUSINESHEAN | 16
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W The facility is designed to maximi@eeenh | & A & Q NB a S lardJdiKbe Orle bfithé rhdstA G A S &
flexible and functional plant research facilities in the world for conducting-teng research and
development in areas such as plant science and microbiology.

W Green Oasis will haveseparate controlled growing environmenivertical farmingbays), each
with almost26,000 sqg. feet of grow space. Light, temperature, humidity and biosecurity will all be
controlled separately within eackertical farmingoay.

W Each of the 4vertical farmingbays with their respective fish farm acts as a separate aquatic
rhizosphere

Many of the plant cultivars available today have been selectively bred to grow best with chemical
fertilizers and in soils with little microbial activity. This is essentially the opposite afathditions that

the Green Oasisystem provides: high microbial activity with natural forms of nutrie@®Fwill develop

plant cultivars, which not only grow best in these conditions, but that will also grow more efficiently in
different microbial profies in the aquatic rhizospheres. This will allow for the development of specific

microbial profiles for different crop species and cultivars which are best suited to their genetics.

3.4. LAND DEVELOPMENT

One of the core business strategies of Green Oasidéwvénage the high social and financial value of the
facilities to acquire large weflositioned agricultural land parcels that have development potential. A
great example of this process is the 225d&%e agricultural land parcel that Green Oasis idedifand
secured an offer on in Winnipelylanitoba. Green Oasis worked with an engineering firm to prepare the
subdivision site plan that was used for the rezoning and subdivision application. Through the process of
the initial development phases, Green @Gaaccepted an offer on their interest in the project, which is
expected to yield a minimum of a $2.9 million profit.
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4. Capital Requirement

_ _ _ $2,722,328
m Plant Growing & Processing Equipment $506,549
Biosecurity
» Contingency $8,841,110 $2,110,021
m Fish Farm Equipment
= Construction
$1,319,992

4.1. IMMIGRATION FUNDINGGODEL

Ly NBaLlRyasS (G2 G4KS /FyIFRAILY 328SNYYSyiQa NBYSHESR
Programs (PNP), Green Oasis has partnered with a highly respected immigration team to create the
Immigration Funding Model to meet the needs of a foreigtrepreneur hoping to immigrate to Canada.

Canada offers one of the most stable economies in the world (along with numerous other benefits,) and

the opportunity to work with Green Oasis presents a unique and viable means of attaining permanent
residence wile establishing a sound economic foundation here.

Green Oasis has made 50% ownership interest available in
numerousproduction baysthat focus on leafy green production.

This capital is then used in conjunctio O
with  construction and convectional Canada
financing to setup and operate the Gree

Oasis Pilot Plants and main complexes. I ﬁ‘

4.1.1. TheBusinessnvestment
Opportunity

A Foreign Entrepreneur will have th
option to invest either CAD $600,000 (Pil¢
Plant) or CAB1.2 million(Commercial
Compl«) to purchase 50% of a Green Oa
Food Production Bay.

Entrepreneur Immigration BRITISH
Investment Opportunity Mg COLUMBIA

Green Oasis Foods Ltd, based in Vancouver British Columbia, Canada is
pleased to announce the availability of a limited number of 50% Equity
Partner Owner/Operated positions in 12 Aquaponics Farm Production Bays.
These state-of-the-art organic farms represent an approach to agriculture
that promises to become a Global Standard for feeding the planet.
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4.1.2. Targeted Expansion Capital

As an attractive form of low interest rate capital, and because Green Oasis inherently models social and
environmental responsibility at its core, the Company willelep internal corporate bonds to qualify for,
and to be later transferred to, the green/impact/climate bond markets.

e
LR

RESPONSIBLE BONDS CLIMATE BONDS IMPACT BOND MARKET

At the start of 2016, global Climate finance flows There was over $9.2
sustainable investment reached a record high of Billion in assets under
reached $22.89 trillion, $383 billion dollars in management as impact
compared with $18.28 2016. investments in 2015.
trillion in 2014, an increase i
of 25%. riacanada.ca
ussif.org climatepolicyinitiative.org
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5. Controlled Environment Vertical Aquaponics SystEfn

Green Oasis Foods has designed one ofrtbst technologically advanced farm management systems yet
OFrttSR /9! {un 6/ t2aSR 9y JANWYWYIWE!£SINIBMOIH |aljadeaLd2
using machine learning and artificial intelligentteis the largest system of its kind yet to designed,

utilizing the latest technology in control, measuremeatitomationand analytical functions. In essence,

the Company used advanced science and technology to recreate-aat@al food production system

more advanced tharanything humankind hastilized thus far.GOFcontrols and purifies everything

entering the production plant, ancontrols numerous variables within eadtertical Farming Bag create

ideal micreenvironments for specific species of plants and fish to flourish. Green Pasisses and

packages all products to far exceed the most stringent regulations.

60,000 sq. ft. Pilot Farm General Layout and CEMA&gstems Infrastructure

FarmBay 3 —
FarmBay2 —._
FarmBay 1 —_ .

Harvesting
/ Packaging
. Biodigestors

T~ Fish farms

Offices

Wormeries —

Composter ——
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Unique Fish Farm Cro$%ed to Crop Bays

B Each Fish Farm is linked to its own Farm Bay

5.1.1. Commercial Complésacility Overview

Separate purge systems consisting of a single tank and appropriate filtration technologysattee
harvested fish biomasand prepares the fish for market. Fish will remain in the purge module for up to

one week (or2-5 days), and then proceed to processing for either HoG (oeed dzii (i SFRI&Q 23NJ fY5 a ©
Prepared fish are then brought to cold storage before being shipped to mavkethanical and UV
filtration, biodigestion, and degassing components are locatedben the fish andropVertical Farming

Bays. This equipment is used to separate and digest solid waste mattedissolved nutrients returns to

the fish while allowing the dissolved nutrients to remain in the ecosystem to be sent tccribe
production systems.

¢CKS FLFLOAfAGERQA KINBSAGAY3IAZ 4 aKAY IrmmbergfRaftie8cB RA Yy 3 |
week, with the machines runnint4.4hours a week. From there, product goeo a separate produce
only, to arrive into a separate produamly cold storage unit before loaded onto trucks to be delivered to
market.
330,000 sq. ft. Green Oasis Commercial Farm

Office Wing —/ L Shipping & Receiving
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5.1.2. Sophisticated Contr&ystems

TheCEVAR' FarmManagement Systemtilizes sophisticated control technologies which automatically
monitor and adjust plant growth parameters 24 hours a day, 7 days a week. Sophisticated control systems
include:

("co. |
:Q

w7

Artificial Light Control System

Photobio LEDs are used for providing a spectrum of light specific to vigorous vegetative
growth. Through the rest of the facility, Parans fibre optic lights are used to provide natural
sunlight all day and LED light at night.

Carbon Dioxide Contrdbystem

CO2 generated by each fish farm is collected by a specialized HVAC system and vented into
the Air Handling Unit of the respective crdertical Farming Bayhus providing optimal

plant growth.

Machine Learning

The foundation of Al is the Operatis Intelligence data set. The data set is carefully
curated withsensor data from all aspects of the Pilot Facility's equipment, processes, and
production outputs.

Artificial Intelligence

An artificial intelligence is then given the task of learningdiaé set and provided with
Operationsintelligence Tools. Using statistical analysis, the Al is able to make and test
hypotheses to draw conclusions in ré@he.

Operations Management

The Al can automatically firene environmental parameters within éhbuilding to boost
productivity, maintain the health of the environment for the plants and fish, save on
energy,and act as smart security system.

Nutrient Control Solution

The Nutrient Control Systemonitors and maintains the water quality parametersthe

fish farms, crop production areas by precisely adding measured amounts of liquid organic
additives.

Plant Productivity System
The Plant Productivity System monitpmmanages and forecasts crop growing/harvest
parameters

Video Monitoring Sytem
The Video Monitoring System monitors and actives video caniersd around CEVAS

GREENMASIFOODBUSINESHEAN | 24
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5.2. BIOSECURKEERTICAL FARMING BAY

Green Oasi Vertical Farming Bayare biesecure environmentsthat are pesticide, chemical and
antibiotic-free, andcontrolled by design and process to assure that the production process results in pure
and untainted food with enhanced appeal and nutritidrerticalfarmingbays are working parts of the
CEVA®' desgned to perform while bisecured from othewertical farming bays. Every conceivable
environmental variant is controlled, and each input is tested and treated to ensure purity. All output is
rigorously tested to ensure quality control over the end product

The importance of significant enhancement of Biecurity in the Food Production Industry has been
identified as one of the primary challenges faced by CanadianBAigmess, Government, NGOs,
academia and most importantly, consumers. The list ofosisty harmful substances being introduced
into the global fooechain is sadly enormous.

5.2.1. Pilot Facilitiertical Farming BayighlightgPlant Production)

% E@. .2’..

of growing area per of annual leafy green 5 Each Production Bay has
Production Bay food production i 3 towers, each with 9 raft

(subject to crop type) beds, allowing for the
i simultaneous growing of
up to 27 crops at once.

A Each food production towersis 8Qwide, 120CIn length with 9 levels of floating raft
bedsfor atotal height of 23Q
A 5 full-time employees will maintain day to day operations in each Production Bay
o 1full time skill level A professional job positions
o 1 full time skill level Btechnical job positions
o 3full time skill level Ctechnical job positions
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5.2.2. Commercial Compléxertical Farming Bayighlights

5.2.3. Bio-SecurityOverview

The facilities are subdividedinto multiple sectionsto add bio-security. The separationof one Vertical
FarmingBayfrom another helpsto preventthe spreadof any potential pests,molds,or plant diseases.
Separationpanelsare made of polycarbonatewalls, insectscreenfabric doors,and UVfiltration on the
freshair intakes.

Thepilot ¥ I O Afishkafmis@ividedinto four mainsectionsgachof whichare pairedwith oneaquaponic
raft (cropproduction)bay. Thisisdoneto further reduceriskfor eachof the VerticalFarmingBayowners.
Thismeansthat if any problemsoccurin an ecosystemthe other 75%of the facility is an independent
ecosystemsandremainsunaffected.

To ensure pests are not accidentally brought into the facility, employees and visitors will be required to
pass through air showers and then wear washable coveralls. An example of these showers are those
designed by Terra Universal. This is to protect each o¥érgcal Farming Bayensuring that product loss

due to pest infestations and mold are kept to a imaom.
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